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FUNDACJA CENTRUM MONITORINGU RYNKU TURYSTYCZNEGO – CMRT  
[THE CENTRE FOR TOURISM MARKET MONITORING FOUNDATION] (KRS 0001044650) 

was launched thanks to the initiative of four organisations uniting business owners in the 
domestic tourism sector, with participants coming from the individual, group, business, hotel, 
and meetings sectors. The founding organisations of the CMRT are: 

• Polish Chamber of Tourism 
• The Chamber of Commerce of the Polish Hotel Industry 
• Stowarzyszenie Organizatorów Incentive Travel [Association of Incentive Travel 

Organisers] 
• Rada Przemysłu Spotkań i Wydarzeń TUgether [TUgether Meetings and Events 

Industry Council] 

CMRT's VISION AND MISSION 

The CMRT Foundation fosters honest and ethical business practises among the tourism 

industry’s operators by promoting compliance with the law, best industry practises, and free 

market principles while ensuring the safety of customers.                                       

The mission of the CMRT is the professionalisation of the  

industry and the dissemination of good practices in the tourism services market, as well as 

supporting public authorities in their efforts to eliminate unlawful practices. The CMRT carries 

out its mission by monitoring the functioning of the market, uncovering irregularities, 

initiating changes in legislation and disseminating knowledge about tourism law that affects 

customer safety. 

TASKS OF THE CMRT FOUNDATION 

It is the mission of the CMRT Foundation to educate business owners and other market 
participants on the importance of adhering to legal regulations, in this case the Act of 24 
November 2017 on tourist events and related tourist services and the Act of 29 August 1997 
on hotel services and services of tour operators and tourist guides. The CMRT Foundation’s 
activities are focused on the following tasks: 

• Spreading good practice and knowledge regarding tourism law. 
• Shaping good practice in the tourism market. 
• Clarifying doubts regarding the application of the law in tourism. 
• Training aimed at the tourism industry regarding tourism law. Monitoring of unlawful 

practices in the tourism market. 
• Cooperation with public bodies in applying tourism law. 
• Initiating changes to tourism law. 
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The Foundation works with a wide variety of institutions, including those in charge of public 
policy and administration, as well as local governments, chambers of commerce, associations 
representing the insurance and financial sectors, international groups, the media and schools 
and colleges. 

The CMRT Foundation promotes awareness and understanding of its priority areas through 
educational programmes. It keeps the tourism market reliably informed and up-to-date. 

 

MEMBERS OF THE CMRT FOUNDATION BOARD 

The Council of the Centrum Monitoringu Rynku Turystycznego is made up of eight members, 

two from each of the founding organisations. Its current members are: from the Chamber of 

Commerce of the Polish Hotel Industry: Krzysztof Szadurski (chamber vice-president) and 

Marcin Mazur (chamber board member); from the Polish Chamber of Tourism: Paweł 

Niewiadomski (chamber president) and Sebastian Nasiłowski (chamber board member); from 

the Rada Przemysłu Spotkań i Wydarzeń TUgether: Łukasz Adamowicz (council president) and 

Cezary Wilemajtys (council member); the Stowarzyszenie Organizatorów Incentive Travel is 

represented by: Olga Krzemińska-Zasadzka (association president) and Konrad Wielgórski 

(association board member).  


